
The power of branding: How to
make your product stand out
from the competition
According to statistics compiled by Business Support Club,
businesses spend 7.8% of their marketing budget on building their
brands and increasing brand awareness. Brand building comes in
2nd place after digital marketing, reinforcing the importance of
establishing an online presence and boosting brand visibility.
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A strong brand facilitates customer recognition and fosters trust and
loyalty. As companies vie for consumer attention, distinct branding
becomes a significant differentiator and can ultimately be why someone
decides to go with your business over another. 

Memorable brands embody key elements such as clarity, authenticity,
and a customer-centric approach. They have definitive core values and a
unique brand story and design memorable visuals that resonate strongly
with their target audience. 

Building a strong brand identity
There are many misconceptions about branding that contribute to
businesses putting it off and neglecting its importance, like “it’s all about
the tagline, logo, and how things look.” The truth is that branding involves
so much more than creating fantastic visuals and a logo. 

If you want a strong brand identity, it starts with defining your brand’s
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core values. They’re the foundation. These values serve as guiding
principles for what your brand stands for and how it interacts with
customers. 

In addition to your brand’s core values, creating a unique company story
that resonates emotionally with your audience is critical. Your brand’s
story gives it a human face, making it more relatable. It’s what makes
people feel like they belong in your community. A compelling narrative
explains what your company stands for, what your product does, who it’s
for, and why it exists.

No, visuals aren’t everything in great branding. But they still play a
pivotal role, helping your core values and unique story stand out.
Elements like your logo, colour palette, and overall design contribute to
how customers see and remember your brand.

Logo: An alluring logo must be interesting and memorable. If possible,
try to give it small details to convey what goods and services you
provide.
Colours: Choose colours that align with and express your brand values.
Let its hues evoke emotions your customers want to experience. Each
colour can convey something unique; for instance, green represents
the environment and prosperity, while blue represents tranquillity and
security.
Design Elements: Ensure consistency in your visual design across all
platforms to enhance brand recognition. No matter where people
come across your brand, they’ll know it’s you because that same logo,
colours, font, and animation are present. 

Speaking of consistency, it should extend to your messaging. Doing so is
vital for reinforcing your brand identity. When your brand communicates a
unified message across all channels, customers develop familiarity and
are more likely to choose your product over competitors. 
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Establish core values, a unique brand story, an original visual identity,
and consistent messaging across platforms, and you’ll be well on your
way to a strong brand identity. 

Leveraging promotional products for brand
visibility
Your brand can be so much stronger with the help of promotional
products. They’re a powerful tool in branding strategy, serving as tangible
reminders of your brand and creating lasting impressions and connections
with customers.

By distributing branded promo products, such as pens, tote bags, or
mugs, you provide potential customers with something they can use and
associate with you. Each time they use the item, they are reminded of
your brand, reinforcing recognition.

The benefits of promotional products extend even further. Incorporating
them into your branding strategy can contribute to word-of-mouth
marketing. For example, one of your customers could have a couple of
your branded mugs and invite a friend over for coffee. They use those
mugs, and conversation about your company ensues. 

Ultimately, promotional products heighten brand awareness and enable
memorable customer experiences. This awareness can prove essential in
a crowded marketplace, giving your product the edge it needs to stand
out.

Integrating branding into product launch
plans
Whether for a seasonal promotional product or one of your regular ones,
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you should use branding to your advantage when launching these
products. A successful product launch is intricately tied to effective
branding. Consider how you can hammer home your brand identity in
each stage of the launch process.

Steps for incorporating branding

Pre-launch: Build anticipation through branded teasers and social1.
media campaigns.
Launch event: Craft an engaging event highlighting your brand2.
identity and story, ensuring alignment across all promotions.
Post-launch: Collect customer feedback and continue communicating3.
your brand values post-launch.

A well-structured product launch plan will help you organise the work
necessary for a successful product launch and will ensure you generate
buzz for your product. You can map out how your brand will capture
consumer attention, differentiate your product in the market, and ensure
a consistent and impactful message. 

Final thoughts
Strategic branding is more than just a marketing gimmick; it is an
essential component that can propel your product to success.

By building a strong brand identity, leveraging promotional products, and
integrating branding into product launches, you can create memorable
experiences that foster customer loyalty. In the long run, investing in your
brand will pay off in enhanced recognition, trust, and sustained
profitability.
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