
Ecommerce Marketing: 3
strategies for success in the
digital marketplace
The landscape of retail has undergone a seismic shift in recent
years, with ecommerce emerging as a dominant force in the global
marketplace. As more consumers turn to online shopping for
convenience, variety, and competitive pricing, businesses must
adapt their marketing strategies to thrive in this digital ecosystem.
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Ecommerce marketing has evolved into a complex and multifaceted
discipline, combining traditional marketing principles with cutting-edge
digital techniques to attract, engage, and retain customers in an
increasingly crowded online space. As internet access and adoption
rapidly increase, there will be five billion internet users and in 2024
ecommerce sales will exceed $4.1T.

This article delves into ecommerce marketing, exploring its fundamental
concepts, key strategies, and emerging trends. By understanding and
implementing these approaches, businesses can enhance their online
presence, drive traffic to their digital storefronts, and ultimately boost
sales and customer loyalty in the competitive ecommerce landscape.

Understanding ecommerce marketing
Ecommerce marketing encompasses all marketing activities aimed at
driving awareness, traffic, and conversions for online stores. It's a broad
field that includes various digital marketing tactics, from search engine
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optimisation to social media campaigns, all tailored to the unique
challenges and opportunities presented by online retail.

Optimising supply chain portals
Supply chain portals have become indispensable tools in modern
ecommerce operations, serving as centralised platforms for data
integration, collaboration, and real-time visibility across the entire supply
network. These portals aggregate data from various sources, including
ERP systems, warehouse management systems, transportation
management systems, and external partner systems, providing a single
source of truth for all stakeholders.

The importance of supply chain portals in ecommerce cannot be
overstated. They enable seamless communication and data sharing
between manufacturers, suppliers, logistics providers, and retailers,
facilitating faster decision-making and more agile responses to market
changes. Advanced supply chain portals leverage AI and machine learning
algorithms to provide predictive insights, automate routine tasks, and
optimize inventory levels and transportation routes in real-time.

Furthermore, these portals often incorporate blockchain technology to
ensure data integrity and traceability, crucial for maintaining trust in
complex, global supply chains. By providing end-to-end visibility and
fostering collaboration, supply chain portals significantly reduce lead
times, minimise inventory holding costs, and improve overall operational
efficiency, ultimately enhancing the competitiveness of ecommerce
businesses in an increasingly dynamic marketplace.

At its core, ecommerce marketing is about creating a seamless and
engaging customer journey from initial discovery to post-purchase
support. This journey typically includes several stages:
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Awareness: Introducing potential customers to your brand and1.
products
Consideration: Providing detailed information and compelling reasons2.
to choose your offerings
Conversion: Facilitating a smooth purchase process3.
Retention: Encouraging repeat purchases and fostering customer4.
loyalty
Advocacy: Turning satisfied customers into brand ambassadors5.

Effective ecommerce marketing strategies address each of these stages,
creating a holistic approach that not only attracts new customers but also
maximises the lifetime value of each customer relationship.

Key ecommerce marketing strategies
Search Engine Optimisation (SEO) is crucial for increasing the visibility of
your ecommerce site in search engine results pages (SERPs). With the
majority of online experiences beginning with a search engine, ranking
well for relevant keywords can significantly boost organic traffic to your
online store. Whether you’re pitching for business or marketing to your
target audience, having a strong SEO foundation will improve your
chances of getting noticed.

Key SEO strategies for ecommerce include:

Keyword research and optimisation: Identify and target keywords that
potential customers use when searching for products you offer.
On-page optimisation: Optimise product titles, descriptions, and meta
tags to improve relevance and click-through rates.
Technical SEO: Ensure your site is fast, mobile-friendly, and easy for
search engines to crawl and index.
Content creation: Develop high-quality, relevant content that
addresses customer questions and needs.
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Link building: Acquire high-quality backlinks to boost your site's
authority and rankings.

Pay-Per-Click advertising, particularly through platforms like Google Ads
and Bing Ads, allows ecommerce businesses to display targeted ads to
potential customers actively searching for related products. PPC can
deliver quick results and is highly measurable, making it an essential
component of many ecommerce marketing strategies.

Similarly, businesses across different sectors— whether it's retail, tech, or
recruiting— rely on digital marketing to reach their audience. For
example, companies leverage PPC campaigns in the recruiting industry to
attract job seekers to open positions. An Applicant Tracking System
further supports this process by streamlining the way applications are
managed, ensuring that qualified candidates don’t slip through the
cracks.

Effective PPC strategies for ecommerce include:

Keyword targeting: Focus on high-intent keywords that indicate
purchase readiness.
Ad copy optimisation: Create compelling ad copy that highlights
unique selling propositions and encouraging more clicks.
Landing page optimisation: Ensure landing pages are relevant, fast-
loading, and optimised for conversions.
Shopping ads: Utilise Google Shopping ads to showcase product
images, prices, and details directly in search results.
Retargeting: Re-engage visitors who have shown interest but haven't
made a purchase.

Social media platforms offer ecommerce businesses powerful tools to
connect with their audience, build brand awareness, and drive sales. Each
platform has its unique strengths and audience demographics, requiring
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tailored strategies for optimal results.

Key social media marketing tactics for ecommerce include:

Platform selection: Choose platforms that align with your target
audience and product offerings.
Content strategy: Develop a mix of promotional and engaging content
to maintain audience interest.
Social commerce: Utilise features like Instagram Shopping and
Facebook Shops to create seamless shopping experiences within
social platforms.
Influencer partnerships: Collaborate with influencers to extend reach
and credibility.
Paid social advertising: Leverage targeted ads to reach specific
audience segments and drive conversions.
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